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Example extract:
What can home computers do for you?
CD-ROMs

CD-ROMs are compact disks that can contain multimedia computer
information - that is pictures, words, music and speech and video. CD-
ROMS have revolutionised the way we can use computers because
each disk can hold such vast amounts of information in many different
forms. To use a CD-ROM, you need a multimedia computer with a CD-
ROM drive.

CD-ROMS open up new, exciting ways to learn about and experience
many different topics. By using an encyclopaedia published on CD-
ROM, you could not only read about Neil Armstrong’s first steps on the
moon - you could see and hear them in a short video clip, too. If you're a
film enthusiast, with a CD-ROM film guide you might look up a different
film, read a review, play an interview and watch a movie clip. CD-ROM
animation and narration can make the pages of a children’s’ story come
to life. To learn a skill, say book-keeping or typing, with CD-ROM
software you have your own personal tutor.

CD-ROMS with Multimedia PCs let us interact and control information
like never before. To see a multimedia PC and CD-ROM in action, take
a look in your library or try and see a demonstration in a store.

. CD-ROMS look just like music CDs, but hold information a
computer can display - for example, a catalogue or magazine

. A CD-ROM drive, in the front of a desktop PC or Laptop, allows
the information on the CD-ROM to be ‘read’ by the computer

. CD-ROMs are now often included on the front of computing and
Internet magazines. They offer an excellent way to try out games,
software and other interactive programs and demonstrations
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